


Brad aered Kend Willimmsoor

Rebels with a cause

Filmmakers explore role of faith in society in 'Rebellion of Thought’

Kent Williamson is nothing if not
|.‘.'|-'~hill:|'|.\|:l.'.

[hat begins to explain his five-and-a-
half-vear odyssey that resulted i “Relbszl-
licary .:rl ['t'u,m.._l,hl_:' a documaentany written
and directiad by Eent Williameon and his

brother, Brad Williamson, that explores the

role of faith in our postmodern culbure

"The things that vou're passionate about,
| CLIESS Y have to iind a way to be able
to make them happen,” said Kent Wil-
liamisorn, who founded the Charlotesyillie
based Paladin FPictures i 1991

Williamson simlarly walled Paladin imko
happening. His first job out of college n
1989 was at a small television station in
I |‘*—~.I.|I|' Wisron=in

“From there, | h4,1]1]1|_'|,l around B diffor
el television stations ._'..:-mp, prqldl;u'll:l.".

o |_|:rh'n_-||1 IV stations, And then | frally
decrdaed that | wanbed o gut out of i
111:-.1dq.~_-.*1n:; as pact of 1k and nba the piro
duchion aspect of ik Williameeos sl

Williamson moved to IFgLra in 1993 to
work om a master's degres in screemwriling
al L'Va. In 1995, he got a job in the produc-
timn department ak the University - and
weorkond Bhene bor sevien viears

“1 was lav g thir ;._:nl*.:l:'nlwnrl\. tar Fala
din all along. 1'd save LI FHA AN atian hime
and go bo work on a Paladin project. O I'd
it & client on the side - and [ had a home-
q'-.||I||1;.; system, So I'd b able to edit things
at home for different clients that | had,”
Whilliameon said

“The whole time [ was there, | knew
b weasn ROy oy b 1 permanent rhlllg
o vears was a ol |-.lr'.!.:l.'|.' than | thowegihe



I weas going to be there when | gol hived
- but with five kids, it ook mwe a while o
kind of reach that critical mass where |
knew 1 could support the family and was
comfortable making the jump,” William-
s said,

To give himsell the Gme and monmey o do
feature films like “Rebellion of Thought,”
Williansen pays the bills by building up
Paladin’s corporate-, industrial- and educa-
tion-video client base,

“Chur real expertise is in the educational
realm,” Williamson said, “We do a lot of
different educational films and DVDs and
things of thal nature - evervthing from a
business organization may need fo train
people, to also we do a ot of hands-on
work in classrooms where we're working
with teachers and students.

“We travel all over the country and flm

in different schoal systems around the
country for some of our larger clients that
wiee have, Within the Last couple of years,
we've filmed from Upstate New York and
Maine o Salt Lake City and Los Angeles
aned South Carolina and Kenducky and a
half-dopen others in bebween, Thats the
bread-and-butter-type work that we do as
a company.”

A portion of that bread and butter has
pone into the making of "Bebellion of
Thought” - which debuted at the 2006 Vir-
ginia Film Festival o rave reviews,

Williamson admits that neither he nor
his brother had any idea that it would take
them as long as it did to get a completed
film out of their work at the outset of the
project,

“The progect started with a conversation
thit | had with a writer friend of mine
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Hi was the one who said, Hey, vou might
think about making a film on postmoderms
ism. And I'm thinking. Postmodernism
= what are you talking about? And he zaid,
This is kind of how things impact our cul-
ture, and our culture seems to be changing,
and why don’t you learmn something about
it? I think there's a story there,” William-
son said.

“1 started doing some reading and
started to trying to figure out what this is
and what it means - and really, we're glad
w spent five vears on this film. Because if
wie would have done it in nine months or
a vear or something like that, it wouldn'
have been the film that it turned into,” Wil-
liamson said.

The Brothers Williamson sought out
philosophers and theologians from across
the country and across the ideological

it n.-.all:.r evolved over the process - and |
think it's a much stronger film as a resalt
of that, because it has a personal connec-
ton mow in the film. It's not just, Listen to
what these experts have to say. But vou gee
my brother and 1 struggling - because we
have a ot more questions than we have
answers,” Williamson said.

“The film is a journey film - it's a road
movie in so0 many ways. And it's set up
that way,” Williamson said. “¥We inter-
viewed people all over the country - and
we did a lot of ilming along the way, We
did all these man-on=the-street interviews
in different locations. And we found that
the jourmey continues - when the flm ends,
the story's not over. Its one that we're shll
trying to sort out. And | think that conveys
pretty well in the Alm - and 1 think that's
o of Hhie things that connects with the

“What is this thing called postmodernism, how does it impact
our culture, what does it mean, how does it impact specifically
the role of the church, and how does it impact faith?”

gpectrum to work toward an answer (o
their big question - “What is this thing
called postmodernism, how does it impact
our culture, what does it mean, how does
it impact specifically the role of the church,
and how does it impact faith?”

As they talked with more and maore
people, “We found that we were being
chianged as a result of what we were learn-
ing here” Williamson said.

“What we found about halfway through
wias that that we had set out to make a film
about postmodemnism, but we ended up
being in the film about postmodernism
and about the role of our faith and the role
of the church in a postmodern culture. So

audience.

“I¥'s mok just a nice r'rE:'lIl'_l.'\-wl::lpped-uF
presentation on postmodernism - ik really
begs the viewer to get involved in the
guestions and dialogue that's taking place
with it as we collectively as a culture try to
strugele through it,” Williamson said.

The brothers had to work feverishly o
et the movie ready for the 06 Virginia
Film Festival - to which they were invited
by festival director Richard Hemskowitz,
who had chosen as the theme for the event
“Finding God at the Movies.”

“The two months leading up to the
festival were a nonstop push to get the
film done” Williamson said, “We worked



18-hour days the entire week prior to the
screening - this is me, my brother and &
team of three editors. The night betome wias
an all-nighter. | got 45 minubes of sleep on
the editing-room floor, Got up, we wene
able to dump the hilm (o fape at 12515 fora
screening at 4234 So it was rush=rush=-rush
just o get bo that point.”

The fatigue thus engendered didn’t taks
anything off the nerves that the brothers
felt during their sold-oul screening

“¥You're sitting there, kind of anxious
the whole time,” Williamson said, “Tha
{ilm fimally swraps up, the credils roll - ana
it's dead sibence. Nobody moves, nobody
says a word. Mobody gets up to o bo b
exil. They sit there while the credits roll
And the credits imally end, and our logo
appears at the tail end of tha film, and the
lights come up - and people just sit thene

It was kind of an eerie feeling - you don’l
o whal 10

Thie amount of questions and the
amount of dialogue that took place after
he sereening - my brother amnd 1 wene
beriz for at least an howr Helding questions
from people, and people came up after the
O-and-A was over with, and we just stood
ind talked with people for at least an hour
- | think it was pretty well-received,” Wil-
liamson said.

“That’s the kind of thing that says to me
that people are hungry for this kind of a
conversation. People haven't been given
the opportunity in a public way to talk
about thisse things. And [rom my perspec-
tive, thev're saving, Hey, it's about time
that we have these conversations,” Wil-
liameson said.
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Make More Sales Calls to Business Executives
in Augusta County, Harrisonburg/Rockingham

County, Staunton, Waynesboro and Beyond.

if your business provides (or wants
to provide) products or services to
other area businesses, you belong in
CROSSROADS BUSINESS Magazine.

Thank your clients, educate potential
clierts, warm them up, position your
Company as experts in your industry
or introduce a new employee or a
new service o our attentive audience,

Don't forget...in this age of miult-
tasking, mamy personal purchase
decisions are also made at work,

CROSSROADS BUSINESS Magazine
reaches business decision makers at
their business addresses in Augusta
County, Hamisonburg/Rockingham
County, Staunton, Wayneshoro and
beyond. A minimum of 75% of our
(3,200-piece press run) distribution is
verified-mailed. And, our advertisers
love the 12 weeks of exposure our

quartery publishing schedule provides.
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Call Mike Adamo at 1-B66-535-2093
if you'd Bke to see a copy of our postal receipt,




